Grade 12 Media Studies
Creative Brand Story

Presentation 1- Getting Your Idea Out There 

Name
	Category
	Mark

	Logline / Slogan / Story (Copywriting)
· The slogan and story (copywriting) demonstrate an understanding of persuasive writing.  In other words, you have written something that will catch people’s attention and help sell your product.

	/10

	Logo Design (Brand Aesthetic)
· Dynamic, simple, visually effective, and artistically balanced to the eye.  It effectively represents the chosen company in an appropriate way.
	/10

	Social Media & Keywords
· The list of keywords best represent your brand and mandate. They will help drive traffic to your brand and promotional material.

· Social media accounts have been set up for your specific brand and are being used to optimize audience/ consumer reach.

	/10

	Website & Additional Content
· Contains the logo, company name, contact information, and uses an effective layout with complimentary graphics. 
· The website is clean, easy to navigate and takes advantage of SEO in order for customers to find your business/ brand.

	/10

	Outcomes & Goals
· Clear outline of targets & goals (what you want to accomplish).

· Demonstrate a plan to evaluate and track data for a strategic report/ analysis in Presentation 2- After Tracking & Data Collection.


	/10

	Evaluation
	/50
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