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Advertising Campaign
Guidelines:

1.  In groups of 3-4 choose a product that either already exists or one that you create.

2.  You will develop a 3 part Ad Campaign for this product which will consist of magazine ads, a 30-60 second commercial, and a longer format infomercial (2-5min).
3.  You will be working with the leadership class on creating entertaining videos/ commercials for a school pep rally.

Part 1: Posters/ Magazine Spreads/ Billboards

Part 2: 30-60 Second Commercial
8.  Once you have a product, a slogan, and an overall look to your print ads the next step is to start planning a commercial.  Make sure you use the scripting and storyboarding skills you learned in previous projects.
9.  Dialogue and music will be important factors in delivering your message.

10.  Your commercial will be graded on the following criteria:


•  Effectiveness of your slogan

•  Variety of shots (camera angles, points of view) 


•  Storytelling and hook

•  Creative and dramatic presentation of your product (dialogue and music)
11.  Ask yourself these 3 questions:


•  Does the commercial effectively communicate an idea about your product?


•  Why does the commercial make you want to buy the product?


•  What will the audience remember about your commercial 10 minutes after they watch it?
Part 3: Infomercial (longer format 2-5min)

12.  With the infomercial format you have the opportunity to expand and give more information about the product to the consumer.  
13.  You may use actors to demonstrate the product, a voice-over-narrator to explain what the product does, or a combination of both.

14.  Evaluation will be based on the same criteria as the commercial. 
�





4.  Write a catchy slogan that can be used in both your print and video advertisements.





5.  Make 3-4 ads that can be found in a variety of places such as bus stops, magazines, newspapers, and billboards.





6.  When designing your print ads pay attention to layout, colour, composition.





7.  Consider your target audience and the tone of your message. 














